Our Target Users

#houstonstreetart

26.3K

Following

They like... They need...

They like... They need...



A destination for
locals and visitors
alike, the Marge

Houston caters to
families, teens, and
tourists seeking an
authentic Houston
environment.
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These are the parameters that
determine the creative decisions we will
make with regards to the “New” Marge




Entice Enter Engage Exit Extend

Entic

Ignite users’
curiosity and
build hype. "

-

Middle Youth Families value
escape from routine in
environments that are
child-friendly, but don’t
sacrifice atmosphere or
quality.

GenMe Teens are hypnotized
by hype.
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Entice Engage Exit Extend

Enter

Transport users
to authentic
Houston coolness.
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Middle Youth Families are looking
for escape from routine and
services that make their day to
day easier, convenient, and save
them time.
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e Teens value discovery and

. They spend too much time
f phones and value

ic, real experiences.
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Exit Extend
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InVIte users to Iet Yool Middle Youth Families are: stillakid ot
k. o heart dnd seek new ways o tapiinto
£ ‘coolness’. They are logKing for
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nd have fun | -'
iv activities that fulfill theigsocialneeds;
P L « . but in shorter-time framels.
together.
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.+ GenMe Teens spend too much time on

: *d7their phones and value authentic, real
.v_ ' .experiences. They have an affinity for
'Z-g'fsel‘f-vexpre55|on through style, spending
;.'*tthem money on beauty and accessories.
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LOCAL:

Juiceland, Hopdoddy, Kata Robata,
Honeychilds Sweet Creams,
Ricebox

NATIONAL:

Chomp Eatery, Dig Inn,
Sweetgreen, Flowerchild, Big Gay
Ice Cream, Dig Inn, Cha Cha
Matcha, Rice to Riches, Wagamama



LOCAL:

Emerson Rose, Milk and Honey,
Carla Valencia, Space Montrose,
Chloe DAO, HTX

NATIONAL:

e EE N A Em S S R G Ssense, Violet Grey, The Strategist,
g e AN NN_ NN . Neighborhood Goods, Lululab,
Van'’s Creative Community Concept,
Supreme, Kid Robot, Birchbox, Etsy
Maker Concept, Casetify, Shibuyala
Japanese Pharmacy
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LOCAL:

University of Houston, Houston Zoo,
Museum of Natural Science, MFAH and
Glassell Art School, The CAM, Dynamo,
Rockets, Texan, Children’s Museum

NATIONAL:

IMAX, Lego, Universal Studios, Disney
World, Six Flags
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' Entice Enter Engage Extend
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sSurprise users | bl
® Middle Youth'Families are looking
one IaSt tl me for.services that make their day

to day easier, convenient, and

with Intuitive

GenMe Teens value

hospita Iity. independence. They also value

discovery, sharing, and
unplugging from technology-
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